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Jan Kees Vis  
RSPO palm oil


History of the initiative: Established in 1999-2000 by WWF , after 4 years of discussion an association multi stakeholder platform was established of all those involved in the value chain 


The main task of this multi stakeholder process was Building trust since the distance between the consumer and the producer is enormous. He even quoted a statement he heard  "I don't know what white people do with these beans" both are a world apart 
 
Stakeholders include: processors  manufacturers, retailers, banks, environmental NGO, social NGO, Carrefour HSBC Malaysia, wwf, Oxfam, rabobank, an NGO called ELDA representing 500,000 farmers in Malaysia, Cadbury (Kraft) Oxfam, samit watch, human rights.
 
When prices were high companies were reluctant to buy certified oil, premium growers was 50$ more than  the market was willing to pay 10 -13 $ 50,000 tons per annum, 50,000 green palm certificates, segregated, traceable supply chain for sustainable palm oil, traceability story to the consumer, 5 companies offer traceable palm oil.


In multi stakeholder processes collaboration of NGO's is critical. Incentives for growers through certificate trading are easier than starting to change the traceability system. Communication is all about explaining what, why, value, how markets work and how customers respond. There is the idea of actively approaching the markets in China and India. 


Sustainable production initiatives are difficult to support, since finding the right people is complicated, even if there is a plenty of ambition to work but it remains very difficult to achieve something. 


 
Q1 Members who don't comply with the principles, how to respond?
 What kind of sanctions apply to growers, what do others have to comply with? 
When we accepted memberships we also accept companies who haven't complied in the past. if they sign up they are signing up for improvement, time bound plan to get plantations certified if they bring the first the others will not be ready yet partial certification requirement show evidence of meeting criteria, legality- significant land conflict, no using fire to clear land. In case of non compliance RSPO investigates asked on allegation, start by request to explain position and corrective measures, interest not to punish because need time change towards sustainable practice, and make sure there is transparency.
 


Jeroen Douglas 
responsible soy
 
 
Soy has been described as the Magic crop, with the ability of using it to deliver all kinds of products, animal feed, oil, in many products, fast growing, very fast growing demand,  about expansion, china, India and united states, Argentina helps the country to survive, surpassed corn in terms of land unit size., clearing land issues, biodiversity destruction., unsustainable practices, social issues on land rights,  challenge for expansion 44-105 in ten years, prohibition of animal meal because of the mad cow disease, switch to vegetable proteins. 
 
Focus on stopping the expansion in Paraguay and stop deforestation by building instruments to push farmers to stay away from the "no go" areas
 
the world is willing to pay for high value and high carbon ecosystems. The final standard for soy was approved in June last year. Previously there has been a trial version  that farmers have been working with and  matched it to a certification system for  responsible soy, with reference to the iso 17065 standard
 
financing small scale producers in Latin America, in efforts to make the production system mainstream not just a niche for small holders. certificate trading in return to responsible production practices is a way foreword mass balance is a part of the design process. 

Q1 RSPO represents 50% of the world production, what is the case for soy?

In the USA it is not there yet, trade and processing is less than 50% largest producers are in brazil and Argentina, and they are also on board. Hope for others to come back close to 25-30% on board, big incentive for investment 

Q2 Reducing amount of consumption of soy beans to reduce expansion?

A lot of organizations advocate against eating meat 1.5 billion people who eat meat. It seems to be inevitable to have animal protein and accept that as a fact and create good systems for go and no go. Promotion of a higher yield is an issue.

Q 3 What is the common understanding about needs in 2050?

Doubling volume with only 60% expansion

Raise productivity

Intensification

"A need for a global effort to run global agriculture"

Kathleen commented that this is a key thought to leverage on

European food SCP roundtables

Q1 Is it a deliberate choice for environmental aspects of sustainability or also economic?

Pretty much greenhouse gas emissions are being discussed, that's why there is a concentrated effort in this area

Q2 sustainable production and consumption supply chain from non EU  is this a mismatch with the vision and approach considering it is a European initiative?

Date bases concerning all the ingredients included in the scope and lifecycle 

Q3 Is nutrient density used to compare products or not?

Not only focus on green house gas but on several environmental impacts, in france experiment of the product category can show low impact on two environmental parameters.

Multistakeholder initiatives

Q 1 Non direct stakeholders are affiliated are some academic institutions affiliated to the RT's To train young national executives to scientific questions and the skills needed to deal and carry out such initiatives
Academia can contribute to developing methodology, co design tradeoffs but social, economic environmental issues

Often involved in working groups everybody in Malaysia and Indonesia knows about  RSPO which is critical for the participatory process.

Can you summarize the critical success factors for a round table?

Involving all stakeholders is the key, also to make sure social aspects aren't lost a number of NGO' against GMO's cannot represent that. 

Written by Tarek Soliman. 
Comments or questions to tareksoliman143@gmail.com
